Grice suggested that conversation is based on a shared principle of cooperation. This 
Introduction
Language can be used to express something in people's mind therefore it is very important for us because in our life we have to communicate with other people. Language is a form of communication that occurs in social interaction. It is used for a purpose, such as persuading, commanding, and establishing social relationships ( [5] , p. 62). Language that is used in a society is influenced by its culture. Consequently one society uses a different language from others because every society has its own social structure, habit, custom, and dialect.
There are many people interested in going overseas because they want to visit the tourism resorts in the world. According to PT Taman Wisata Candi, Borobudur
Temple is one of the interesting tourism resorts in Indonesia most frequently visited by over a million domestic as well as foreign visitors. Many visitors come to Borobudur Temple because it is one of the houses of worship for Buddhists. Borobudur as one of the world's most famous temples is located in Magelang, East Java. Its fame makes Borobudur Temple visited by so many foreign tourists that is the reason why the writer chooses Borobudur Temple as her research place.
Studies conducted research that has been conducted in the Borobudur temple to be a reference is the research conducted by [5] with the title Communication Here, the writer wants to know the vendors' cooperative principle to communicate with the foreign tourists especially in English, because the writer is interested in the vendors' ability to speak English without getting a formal education and in order to make the foreign tourists understand.
Method
This study applied qualitative research. Qualitative research deals with the data that are in the form of words, rather than numbers and statistics ( [1] , p. 425). By analyzing the data qualitatively, principles and procedures of vendors in the Borobudur temple to learn English in order for livelihoods sell souvenirs to tourists. Then the writer analyzes how the vendors used the cooperatives principle to delivers their meaning to the tourist.
The type of research of this study is ethnomethodology. In ( [4] : 88) express kinds of qualitative research (qualitative inquiry) based on the theoretical tradition, one of them is ethnomethodology. Ethnomethodology is the study how do people understand their daily activities so as to behave in a way that is socially acceptable that defined as the science community to discuss specific cultural events. In fact, the vendors were not only learning English but they also learned the other languages like Japan, Germany, France, Russia etc. They vendors gave reason that when they are good at communicating with the tourists, very affected to the sale of the product. The vendors told me that in fact they just need to learn the name of the product, how the manufacture, materials needed to create the product, price products 
T: Not cold and cold (8)
From the first conversation we can see that the vendors tried to explain the information about the product and the price as clear as possible to the tourist. So the vendors used maxims of quantity in conversation with the tourist. It can be seen from the utterance "hello#for drink#water#cold". After that the vendor explained the product, the vendor explained the price by saying "one three thousand". Then the vendor explained the specification of the drink by saying with the utterance "not cold and cold".
According to [2] , in maxims of quantity we have to make the contribution as informative as is required (for the current purposes of the exchange) and do not make your contribution more informative than is required. So that the vendors always used the maxims of quantity to communicate with the foreign tourist by using informative language to explain abuout the product, the price and also the agreement of bargaining process.
The vendors also used maxims of relations because the way the vendors tried to sell the product really relevant to the way of selling the product. According to [2] , maxims of relation means we have to be relevant to the topic. It can be seen from the utterance. At first the vendors told about the product, the vendors told the price of the product to the tourist, then they had the price. handmade by using maxims of quantity, it can be seen from the utterance "we give you cheap#this is Batik on the wood. Because this handicraft#manual". It showed the vendor informed to the tourist the way to make the mask of Rama and Shinta.
The conversation continued by giving the price of the mask to the tourist. At last the tourist bargained the price, then the vendor agreed with the price "one hundred for one couple".
The utterance really showed that the vendor did not use maxims of quality, the principles of maxim quality, do not say something that for which you lack adequate evidence. According to Grice, in maxims of quality, we have to try to make your contribution one that is true, do not say what you believe to be false and do not say that for which you lack adequate evidence. 
: This is from bronze madam. sorry#you can bargain no problem (39)
The conversation above showed that the vendor sold the miniature of bicycle and pedicab to the tourist. The way of the vendor sold the product used maxims of quantity, because the vendor gave the specification of the product very informative. The vendor gave the important information from the product. At first the vendor told the price, it can be seen from the utterance "I give you only $35 for two # everything is bargain in here#". After that the vendors explained that the tourist could bargain. Then the vendor explained the product made from the bronze, it can be seen from the utterance "You can look # no problem # from bronze#".
Conclusions and Suggestions
This chapter contains the writer's conclusion of the way the vendors study English and overall analysis of the cooperative principle. This part also contains suggestion which consists of any recommendation or suggestion from this topic.
The analysis related to the research question that is the first the vendors of From the five conversations, the conclusion is the vendors always used maxims of quantity and maxim of relation. The vendors did not use the maxim of quality and maxims of manner.
